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Business overview 
Naspers is a leading multinational media group, and listed 
on the Johannesburg Stock Exchange (JSE) in September 
1994. The company also has an ADR listing on the London 
Stock Exchange (LSE). Over the past two decades the 
group has evolved from a traditional print media business in 
one country, to a broad-based media company in multiple 
markets.                               . 
 

The group’s principal operations are in internet platforms 
(focussing on commerce, communities, content, 
communication and games), pay-television and the provision 
of related technologies and print media (including publishing, 
distribution and printing of magazines, newspapers and 
books). Most of Naspers’s businesses hold leading market 
positions. 
 
The group’s most significant operations are located in 
emerging markets. This includes South Africa and the rest of 
Sub-Saharan Africa, China, Latin America, Central and 
Eastern Europe, Russia and India.  

 

Mission and Strategy 
Naspers’s mission is to develop into the leading group of 
media and e-commerce platforms in emerging markets. The 
strategy is to provide entertainment, gaming, trading 
opportunities, information and access to friends and family 
wherever they are. 
 

Naspers operates platforms that link users to media,  
e-commerce, advertising, content and means of 
communication.  

 

The group’s expertise lies in the following:  
·  packaging content and creating communities 
·  building brand names around them 
·  running platforms that distribute media products, 

support e-commerce and sell advertising. 
 

Naspers manages paying subscribers, concentrates on the 
media, trading and communication needs of individual users 
and also develops and sells useful media technologies. 
Through its various operations,� the group  
wants to be useful to the communities it serves and use its 
expertise to that end.  

 
 
 
 
 
Executive offices  
40 Heerengracht, Cape Town, 8001, South Africa 
Telephone: +27 21 406 2121 
 
Exchange and trading information  
JSE (Ticker: NPN)  
Total shares issued: 405.9 million 
Shareholders:  
 

 
 

Summarised financial data     �����

�
 

Core headline earnings per share excludes, amongst other items, fair value adjustments required in terms of 
accounting standard IAS 39, which in our view ignores economic reality and artificially inflates headline 
earnings. 

 
FY2010 Revenue Split: Type 
 

 
  
 

OPERATIONAL STRUCTURE 
 

Internet PrintPay TV

100%

Technology

Eastern Europe

97%

30%

South Africa

85%

Thailand

50%

54%

Russia

29%

100%

24%

51%

India

90%

Singapore

36%

51%

South Africa

85%
80%

Sub-Sahara Africa

100%

South Africa Technology

100%

China

Brazil

30%

Brazil

95%

Malaysia

34%

Philippines

51%

China

35%

Western Europe

100%

85%
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Contact us:   
Meloy Horn                                                                        
meloy.horn@naspers.com� � � For more information visit the Naspers website: 
+27 11 289 3320 / +27 11 289 4446   www.naspers.com 

INTERNET 
Naspers believes in an “anytime, anywhere” philosophy 
whereby it seeks to enable its subscribers to access its 
content platforms via the internet, television and wireless 
technologies. It is constantly leveraging its existing strengths 
and areas of expertise. 
 

Naspers major internet operations: 
·  Tencent �� a 35% interest in Hong Kong-listed Tencent, 

China’s largest and most used internet services portal. 
·  Allegro – a 97% holding in the leading e-commerce 

business in Central and Eastern Europe. 
·  DST – a 29% stake in the leading internet company in 

Russian-speaking markets. 
·  BuscaPé – a 95% stake in BuscaPé, a leading  

e-commerce platform in Latin America and the dominant 
comparison-shopping platform in Brazil. 

 

Other investments include: 
24.com, ACL Wireless, BuzzCity, Gadu-Gadu, ibibo, 
kalahari.net, Korbitec, Lelong, Movile, MWEB, MXit, 
Nimbuzz, Sanook! and Sulit. 
 

PAY TELEVISION 
Naspers provides digital satellite and other pay-television 
services to almost 4 million households through leading 
operators MultiChoice South Africa (MCSA) and MultiChoice 
Africa (MCA) in sub-Saharan Africa. 
 

MultiChoice offers a wide range of products to cover all 
income groups. Packages differ from the high-end Premium 
package, which includes high-definition options, to the low 
end EasyView. It also offers Portuguese and Indian 
packages. The high-end option includes over 80 television 
channels, including premium movies, major sport events and 
popular children’s programming, plus more than 40 audio 
channels. 
 
TECHNOLOGY 
Irdeto has been providing content protection solutions to 
subscriber platform operators and other providers of 
valuable digital content for more than 40 years. The 
company’s products include conditional access, digital rights 
and content management, business support systems, 
distribution solutions and set-top box software solutions. 
Through group company Cloakware, it also provides 
software and datacenter security solutions. 
 
PRINT MEDIA 
Media24 is a leading newspaper and magazine publisher in 
Africa. Its activities include printing, distribution and the 
leading book-publishing business, Via Afrika. Media24 
publishes some 60 leading magazine titles and more than 
50 newspaper titles.  
 

The group also has print interests in Brazil through its 30% 
stake in Abril, that country’s leading magazine publisher, 
and in China through stakes in Beijing Media Corporation 
and Xin’an Media Corporation. 
 
 

KEY EXECUTIVES 

Corporate 

Koos Bekker - Group CEO 
Steve Pacak - Group CFO 
Cobus Stofberg           - CEO MIH 
Basil (Vasili) Sgourdos - CFO MIH  
Mark Sorour - Group M&A and Corporate Finance 
Andre Coetzee - Group Counsel 
 
Internet CEO’s 

Antonie Roux - Internet Operations 
Charles Searle               - CIO MIH  
Hein Pretorius                   - MIH Internet: Europe 
Hein Brand - MIH Internet: Latam 
Craig White - MIH Internet: SE Asia & India 
Oliver Rippel - MIH Internet: Africa 
JP Farinha - 24.com (South Africa) 
Sanjay Goyal  - ACL Wireless (India) 
Arjan Bakker         - Allegro (Poland & CEE) 
Romero Rodrigues - BuscaPé (Brazil) 
Dr KF Lai� - Buzzcity (Singapore) 
Piotr Pokrzywa - Gadu-Gadu (Poland) 
Krzysztof Szalwa - Gadu-Gadu (Poland) 
Ashish Kashyap - ibibo (India) 
Gary Hadfield - kalahari.net (South Africa) 
Riaan Basson - Korbitec (South Africa) 
Richard Tan - Lelong (Malaysia) 
Dmitry Grishin - Mail.ru (Russia) 
Fabrício Bloisi - Movile (Brazil) 
Herman Heunis - MXit (South Africa) 
EJ Lugt - Nimbuzz (Netherlands) 
Heiner Kroke - Ricardo (Switzerland & WE) 
Torboon Puangmaha  - Sanook! (Thailand) 
RJ David - Sulit (Philippines) 
Ma Hauteng - Tencent (China) 
 
Pay-TV CEO’s 

Eben Greyling - Pay-TV Platforms 
Nolo Letele - MultiChoice Group South Africa 
Nico Meyer - MultiChoice South Africa 
Collins Khumalo - MultiChoice Africa 
Patricia Scholtemeyer - M-Net 
Imtiaz Patel - SuperSport 
Francois Theron - DStv Mobile  
John Kotsaftis - DStv Online 
Glen Marques - Myriad Programming 
Rudi Jansen - MWEB (South Africa) 
 
Technology CEO 

Graham Kill - Irdeto  
 
Print Media CEO’s 

Francois Groepe - Media24 
Abraham van Zyl - Newspapers    
John Relihan - Magazines   
Stephen van der Walt - Paarl Media (Printing) 
Musa Shezi - Books (Via Afrika) 
Hein Brand - MIH Print Media 
Giancarlo Civita - Abril (Brazil) 

 
 
FINANCIAL CALENDAR 
Financial year-end                           March 
Full year results end June 
Annual report             July          
Annual general meeting August  
Interim for half-year to September    November  
Dividend                                          September  


